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Mobile platforms like Apple Pay and Samsung Pay let customers swipe
their phone at an NFC-equipped terminal. Do you have one?
Mobile technology has altered the way consumers expect to pay, and businesses that aren't ready may
get left out in the cold. Instead of them paying with cash or cards, mobile payment platforms, such as
Apple Pay and Samsung Pay, let customers pay just by swiping their mobile phones at an NFCequipped terminal. But it only works if you have the necessary hardware and software to accept that
form of payment.
The technology is good for consumers because it gives them freedom to make purchases more quickly
and securely than before. But it's a tricky proposition for retailers, since accepting mobile payments
can mean making costly changes to your point-of-sale systems. It also means that you may be subject
to extra processing fees from the credit card processing companies.
So, should your retail business make an investment in mobile payments? Here's what you need to
know.

Understanding mobile payments
Mobile payments let customers pay even if they leave their wallets at home. Instead of checking out
with cash or a credit card, they can hold their smartphones up to a wireless near-field communication
(NFC) terminal to pay instantly.
It only works if the consumer has linked a mobile payment app on their phone to their credit card. And
there's no need for the retailer to verify the expiration date or security code on the card – it's all stored
on the customer's mobile device.
Consumers can use a variety of platforms to make mobile payments at retail locations. Here's a quick
rundown.
Apple Pay: This platform works with iPhones, iPads and the Apple Watch. Apple Pay makes use of the
fingerprint reader on Apple devices to make it more secure.

Samsung and Android Pay: These platforms work on Android phones and can also be linked to a
fingerprint reader on compatible devices. Both platforms are nearly identical to Apple Pay – once a
customer has set things up, they can pay just by holding their phone up to a compatible NFC terminal.
PayPal and Square: These third-party services work through apps that are not specific to a platform but
function in the same way as Apple and Android Pay, using NFC.
Bank apps: Many bank apps now have mobile payment functionality baked in, including Bank of
America, Simple, Wells Fargo and Chase.
Another type of mobile payment, such as the one used by LevelUp and Verifone SAIL, involves
scanning a QR code, but those services haven't been as widely adopted as the NFC-based technologies.

Why accept mobile payments?
To be frank, most consumers in 2017 still aren't interested in paying with their smartphones. But the
trend is starting to catch on, thanks to the ubiquity of smartphones with NFC functionality – the
wireless technology that makes mobile payments possible – and the recent launch of mainstream
mobile wallet platforms from Apple, Google, Samsung and major banks.
While mobile payments remain a niche payment option for most consumers, some experts say the
model is primed to take off in the next few years. A report from research firm Forrester says that
mobile payments will more than triple in the U.S. by 2021, reaching up to $282 billion in sales that
year. It seems clear that mobile payments are set to become a standard point-of-sale option for most
retailers, and relatively soon.
It's also worth considering that image goes a long way in retail. Adopting mobile payment platforms –
and displaying that fact at your point of sale – can give the impression that your business is cuttingedge and progressive. That can help leave a positive impression with customers, especially millennials.

Who needs mobile payments?
Among small businesses, brick-and-mortar retailers might stand to benefit the most from accepting
mobile payments. That's because the technology has the potential to speed up transaction times and
improve the customer experience in a variety of ways. It can also decrease fraud liability for your
business.
Service-based businesses are less likely than retailers to benefit from mobile payment platforms. That's
because service industries generally process a lower volume of customers, so the need to speed through

transactions is also lower. Quick-serve restaurants that focus on getting customers in and out quickly
are one big exception to that rule.

3 perks of mobile payments
While most consumers will continue to pay with cash or cards for now, accepting mobile payments can
improve the shopping experience for customers who do adopt the technology. Here are three reasons
why:
Convenience: Mobile payment platforms let customers make payments quickly and easily, even if they
left their wallets at home. That's likely to become common as the technology catches on in the years to
come.
Speed: Waiting for a credit card to be processed can take 15 to 20 seconds, while swiping a smartphone
using a mobile payment platform works almost instantly. That can speed up transactions and improve
customer turnover rates, which is good for consumers and retailers alike.
Security: Today's mobile payment platforms are among the most secure ways to pay, with built-insafeguards for consumers and businesses. For starters, contactless mobile payments mean that
customers don't have to worry about credit card skimmers that can steal their information. Plus, many
modern smartphones can confirm a consumer's identity with a fingerprint scanner.
Perhaps most importantly, since the merchants aren't processing and collecting each customer's data
themselves, the liability to businesses is decreased. That's especially important considering the
numerous high-profile retail credit card breaches in recent years, and how those breaches reflect
poorly on the merchants involved.

Mobile payment downsides
There are plenty of perks to accepting mobile payments, but there are also costs. Those potentially
include upfront hardware costs and associated fees. Here are two big costs to consider.
Hardware costs: Accepting contactless mobile payments such as Apple Pay and Samsung Pay requires
that your payment terminals are NFC-enabled. That could mean you're in for some costly system
upgrades, and potentially the full replacement of your existing hardware. For when budget is a
concern, some service providers offer terminal exchange programs.
Processing fees: NFC-based mobile payments can be costly for retailers because each payment is linked
to a credit card. Payment processing companies can charge hefty fees for these transactions because
they're lumped in as "card not present" (CNP) payments, which are subject to extra fees for security

reasons. It's possible that companies will reclassify mobile payments as "card present" payments as the
technology catches on, but that hasn't happened yet. That might be a reason your business should hold
off.

Next steps
There are good reasons for retailers to accept mobile payments today – and plenty of reasons to wait.
Mobile payment technologies are picking up steam, with consumers adopting them at higher rates each
year. The platforms make checking out faster, more convenient and potentially even more secure than
conventional payment methods.
But there are plenty of costs as well. On top of those factors, you'll want to consider if your customers
are likely to be interested in paying with their mobile devices. Either way, it's probably safe to hold off
on implementing mobile payment systems in your business plan. After all, traditional forms of
payment aren't going extinct anytime soon, and you're unlikely to lose a sale by only accepting cash
and credit – at least for now.

